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INTRODUCTION
Africa, a continent that has once consider being a dark
continent, is gradually gaining momentum in the transmission
of trade in the international Market. The past research trade
data accumulated from the (World Trade Organization (WTO)
show that the continent suffered a massive decreased in export
and import from 1975 to 2003 in trade to the rest of the world,
which can be clearly seen that, during that period most of the
African countries experience an out-break of war which led to
the destructions of many firms and businesses. Evidence from
Angola27-years of civil war, led to a massive destruction of
the country infrastructure and severely damaged the nation's
public administration and economic enterprises by which
presently the government has made considerable efforts for
stabilizing the economy especially on the trading sector. Also,
the means of poor road network serve as a rigid factor to the
decreasing of the trade during those period by which it
affected the time it takes an exporter or importer to complete a
series of procedure when moving their goods from the situated
point of processing to the port for export or import vise-a-vise
(see Freund and Rocha 2009). Due to this retrospection in
Africa trade index both export and import later recover in
2013 (WTO, 2014)which in recent years, some countries on
the continent are becoming rapidly independent with booming
economic stability, which highlights a shift in trade dynamics
*Corresponding author: Mabintu Mansaray
188 Huludao Xingcheng City Liaoning Technical University,
Liaoning Province, China

and increasing competition. In terms of its partners, Africa has
been trading with series of partners, most of which have been
prioritizing trade initiatives for Africa's involvement in the
total transformation of its trade structure to sustain economic
growth and development. Some of these partners include:
China, India, Germany and United State. According to World
Trade Organization (2014 WTO) import and export made by
Africa with partners from 2010 to 2014 computed that Imports
stood at 51.1% and export to partners had a percentage of
88.9% in total whereas, industrial export products ( petroleum,
oil excluding crude preparation, diamond, copper, Gold and
Agglomerated iron) in 2014 were valued at $153,188
million.1But from the huge dependence of African countries
on revenues from export of primary commodities will lead to a
shortfalls in export revenues and budget deficits which might
likely create a serious instability for economic degradation in
the volume of trade. With the emergence of e-commerce, there
could be benefits for Africa's trade. In fact, the number of
Internet users around the world has been steadily growing and
this growth has provided market value for global and regional
e-commerce trade. However through the Internet, different
characteristics of the local environment, both the
infrastructural and the socioeconomic have created a
significant level of variation in the acceptance and growth of
1

Due to insufficient data this research has been limited to getting more
information for analyzing the volume of trade on the industrial product and
others trade data.
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e-commerce in different regions of the world (Efendioglu et
al., 2004). During the last two decades, Africa's exposure to
the Internet growth have become a major subject of scholarly
debates. Interestingly, while Africa covers about 14.72% of
the world’s human population, it represents a proportion of
13.5% of global Internet users a continent forayed by
marketing opportunist. Due to this high volatility ratio of
Internet used in Africa, this had led to a new transitional
method of trading on the continent, which is known as ecommerce. This newly transaction of trade has experienced a
yielding structure in the business cycle and its transition from
2000 and 2001 has establish an impetus for series of
opportunities especially for domestic firms in each countries
market. Therefore, we define e-commerce as an immediate
business connection carry out on the Internet between
suppliers and buyers. According to Statistic Portal from 20122013Africa e-commerce achieved a 22.6% growth, which is
expected to further increase in 2016 and 2017. For instance in
Nigeria online retailer, Jumia, which despite being founded
only two years ago, is quickly gaining market share within the
country which reiterates the region’s potential. South Africa
and Nigeria are the continent's leaders in online retail
development. Osagie (2015) deduce that e-commerce trade in
Nigeria and South Africa is increasing trade across the borders
and opening more people to active trade in the two nations and
beyond which help reduce business expenses thereby
increasing marginal profits. According to DHL Africa released
report the introduction of e-commerce trade pattern has
created a surge for emerging markets in Africa which offers an
enormous growth potential for online goods, despite the fact
that online shopping is in its infancy in the region. Also
Moodley (2003) find that, export market on international wood
furniture buyers in South Africa are using the Internet via ecommerce to transform the way they do business and by which
they collaborate with trading partners. In particular, many of
them use the Internet to trade because it has helped develop
close knowledge-based links with suppliers, that makes
transactions convenient, lower prices and more choices are
obtained from showcasing their products, which makes it
much easier than traditional trade. According to World Bank
e-commerce has been hailed by many as an opportunity for
developing countries to gain a stronger foothold in the
multilateral trading system. It plays an instrumental role in
helping developing economies benefit more from trade.
Meanwhile, several studies depicted that, a lack of insufficient
Internet infrastructure and inadequate online payment systems
remain the major hurdles to e-commerce trade in Africa,
especially in countries where the formal banking sector has not
reached much of the population.
The originality and scientific contribution of this paper adds
value to the existing body of knowledge. First, from the
review of studies (see section 2), it may be hypothesized that
e-commerce has a positive impact on trade. Notwithstanding,
the literature has explained the impact of e-commerce on trade
internationally, paying no attention to measuring how ecommerce can influence trade openness. Therefore, our main
focus is to research on the influence of e-commerce on the
level of trade openness in Africa. Secondly, the past literature
have not shown the used of panel data fixed-effects modeling
techniques to investigate the impacts of e-commerce on trade
openness before therefore this study used this study to give

evidence for a significant positive relationship between ecommerce and trade openness in Africa. Given the
significance of the study and the need for more robust results
to support policy making, it is necessary to draw insights from
other robust methodologies. Thirdly, this study incorporates
additional variables into the model in order to provide insights
on the functional form for trade openness. It also uses the
generalize method movement (GMM) to control for other
variables that might me correlated. Finally, the literature
survey is an important contribution to this research. The
remainder of the paper is organized as follows: Section 2
reviews the relevant literature. Section 3 presents the research
hypothesis and discusses the various mechanisms through
which e-commerce may affect trade openness and discussion
of its indicators and data used in the study are described. In
section 4 we describe the methodology employed in the model
and the empirical results discussions in the study. Section 5
draws the conclusions.
Review of the relevant literature
In recent years, it has been shown in the literature that ecommerce via the use of internet has become a determining
factor in stimulating trade production which has become an
interest and focus analysis of researchers in determining the
relationship between trade and e-commerce. We group the
literature into two broad categories namely; channels through
which E-commerce affects trade and methods used to evaluate
the impacts of E-commerce on trade.
Channels
The effect of e-commerce on cost and price of trade
Several recent studies have asked whether Internet use affects
trade. The Internet offers seemingly limitless opportunities to
the retail sector by enabling sellers to collect and process
massive amounts of data to tailor prices and product
characteristics to specific whims of consumers and everchanging economic condition. Freunda and Weinhold (2003)
and Yaday (2014) infer the Internet stimulates trade and that
trade should expand because fixed costs associated with trade
are reduced. He et al. (2011) finds that e-commerce impact
international trade by affecting output prices. According to
Xiaojing et al. (2014); Li and Yue (2012) and Haiyan (2007)
they construe that the use of e-commerce for international
trade can save cost and reduce the relative price of products.
Lin (2014) found evidence that the Internet can reduce
information cost for traders, which stimulates trade. In
addition the Internet has improved information on the
availability of manufacturing trade and reduces trade costs
(Bojnec and Ferto, 2009). Clarke (2002) postulated that the
Internet has dramatically lowered communication costs. Also,
Gomez-Herrera et al. (2014) depicted that online trade
introduces a new sources of trade costs such as parcel delivery
and online payments systems that is, a 1% increase in the use
of efficient and flexible cross-border payment systems on the
internet could increase cross-border e-commerce by as much
as 7%. Moreover Meltzer (2013) also highlighted that the
Internet has helped to overcome some of the domestic
impediments to reaching global markets, and has also enable
business to overcome the transaction cost of selling goods and
services oversea. Pondent (2015) explained that businesses
that engaged in international trade by Internet help to manage
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a better supply chain for their goods and services. Gregory et
al. (2007) find that e-commerce enhances firm distribution
efficiencies, facilitate greater distribution support, and
improve price competitiveness for export ventures.
The effect of e-commerce enhances on profit
Internet sales have transformed the retail business. Today
almost all products sold in the marketplace can be found
online, and online retailers constantly engage in promotional
activities. Jiang et al. (2014) suggested that online sale
promotion and product recommendations should be jointly
considered because e-trailers can motivate customers to
purchase sales product on a non-discount bases that allow etrailers to maximize their profit. According to Meltzer (2013),
internet-based international trade has the potential to produce
sizeable economic gains for developing countries. He et al.
(2011) also construed that e-commerce positively affect firm
profits both within country and foreign countries. The effect of
e-commerce on market efficiency based on import and export.
According to Salmani et al. (2015) and Changkyu (2009),
Internet has had a positive and significant effect on service
trade of developing countries, which has provided the chances
for trade facilitation that enhances profit maximization
competitiveness in the world.
The effect of e-commerce on market efficiency based on
import and export
E-commerce can change international trade environment. The
application of e-commerce technology accelerates goods, tax
returns and sales, e.tc, and directly simplifies the process of
international trade on import and export that provide the most
economical and fastest ways for firm to enter the international
market (Tang, 2007). The means by which trade is affected is
through the influence of e-commerce via internet access by
which the better performing countries with more internet
access are more likely to be involved in exporting and
importing. Therefore, as the number of firms with better
information increases, the effect of distance on trade is
actually likely to decrease George et al. (2004). Yadav (2014)
find that the used of Internet in developing countries has a
positive impact on the likelihood of both export and import.
He et al. (2011) have shown that e-commerce impact
international trade through the means of imports and exports
of merchandise trade and total global merchandise trade.
Clarke (2002) depicted that Internet access increase export
performance by making it easier for firms to communicate
with potential customers or distributor. In addition Lirong and
Nath (2013) results indicated that Internet subscriptions and
Internet hosts have significant positive effects on export as
well as import shares in EMEs. According to Meyers (2013),
Internet is a motivational instrument that impacts trade to
which trade impact economic growth on export and import.
Gregory et al. (2007) construed that the increase of product
online and transferability of e-commerce assets include ecommerce infrastructure and demand for e-commerce
encourages export market between countries. Therefore, as
export market and e-commerce infrastructure becomes more
developed, exporters make use of their experience in ecommerce to improve distribution efficiency.

The different effect of e-commerce in countries
Technological revolutions have always affected different
sectors in different ways. The economic Commission for
Africa, through its African Information Society Initiative
(AISI), has identified e-commerce as one of the four key areas
for Africa to exploit ICTs that would best advance social and
economic development on trade. Esselaar et al. (2000) find
that Internet trade in Africa is booming at a royal speed. From
their result done on three African countries their ratings
suggest that Rwanda, Namibia and South Africa are at very
different stages in preparedness for the networked world. They
also find series of common obstacles for e-trade readiness such
like policy regimes, legal frameworks, financial environment,
information infrastructure, transportation and delivery systems
and human capacity. According to Gökmen (2011), ecommerce applications have also been increasing in Turkey at
a great pace to cover foreign trade deficit but not significantly
when compared to the total trade volume. Result being that
there are more transactions done by financial channels instead
by cards. This could mean that the Turkish consumers do not
have trust. Shams and Mirmiran (2014) results show that the
impact of e -commerce on Iran could be even stronger than
that on the United States as a developed country because the
scope for reducing inefficiencies and increasing productivity is
much larger in Iran. According to YStatsproduct Brochure
(2015), Tunisia also ranks high in Africa by Internet
penetration and around seven hundred e-commerce websites
are already active in Tunisia. Also according to Makame et al.
(2014), technology infrastructure is an important factor in ecommerce adoption, and national policy initiatives are
important in building online trust and improving technology
infrastructure in Tanzania. Efendioglu et al. (2004) concluded
that there are significant evidence which show that there are
increasing number of Internet users in China, especially with
access from home but there is an existence of diffusion on ecommerce in China which includes cultural issues like
socializing effect of e-commerce transaction on land
institutional trust and attitudes toward debt play a very major
discouraging role on e-commerce trade in China. According to
global e-commerce and retails logistic e-commerce (2013),
Australia online retail was rated at 6.3% in 2013 whiles ecommerce sale growth from 2012-2017 amounted to 5.2% and
ranked 18 for logistic performance. E-commerce in the UK is
growing tremendously. In 2012 online-retail rated at 9.7% and
it’s growth from 2012-2017 mounted to10.3% and ranked 10
in logistics performance. Also for the U.S e-commerce is the
order of the day. It’s growth rated 6.5% on retail sales from
2012-2017, 11.4% on growth and rank 9 in the world logistic
performance. In India e-commence is growing strongly on
cash and delivery that has emerge as the preferred payment
choice. Online retail in 2014 total at 0.4 and e-commerce sale
growth from 2012-2014 had a percentage of 23.9 with a world
rank at 46 in 2012.
Other studies focus on the broader concept of information and
communication technologies (ICTs) on trade growth as a
potential means of facilitating trade growth. Obviously, in
itself the availability of the Internet cannot influence trade.
Countries, organizations, and individuals have to adopt these
technologies, utilize them to establish new trade channels,
and/or reinforce existing ones (Vemuri, 2009).
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According to Yush Kova(2013), there is a positive relationship
between the deployment of ICT and trade in countries that
extent their business by Internet. Demirkan et al. (2009) find
that ICT has a more positive impact on bilateral trade flow
between economies than it does for smaller economies. Also it
appears to have more positive impact on trade than it does on
countries that are nearer to one another. Moreover, Vijay and
Siddiqi (2009) find that there is a strong, positive, and
significant relationship between ICT infrastructure and the
availability of Internet for commercial transactions and the
international trade.
The influence of internet on international trade
Among several researchers, there are basic arguments of the
possible influences of the Internet on international trade for
developmental growth on both export and import flow. Terzi
(2011) find that Internet will promote international trade much
as lifting other trade barriers would. The countries open to
import from high-income economies will benefit from
knowledge spillover. But Meyers (2003) overall result
insinuated that the use of Internet impacts international trade
more in non- high -income countries than in high income
Countries. George et al. (2004) supported that Internet
penetration in developing countries is correlated with greater
exports to developed countries. Moreover, YayushKova
(2013)argue that the positive link of Internet create export
flows between countries in which exports are generally
stimulated by Internet. But according to Yadav (2014),
Internet usage aids in the decision to export and import rather
than in the volume of exports and imports. Clark (2002) finds
that firm that are connected to the Internet export more than
similar firm that are not connected, even after controlling for
other factors that might affect Internet access and export
performance.
Methods used in the literature
Meijers (2003) use simultaneous equations model to confirm
the positive and significant role of Internet use to openness on
trade growth. Estrella et al (2014) gravity model results show
that online trade introduces new sources of trade costs such as
parcel delivery and online payments systems. Yushkova
(2013) use the theoretical gravity model to indicate that the
Internet has a positive link with the export flow between
countries. Terzi (2011) gravity model results also show that
countries open to import from high-income economies will
benefit from knowledge spillover. Freunda and Weinhold
(2003) use theoretical model that showed that the impact of
internet on international trade will expand because fixed cost
associated with trade are reduced and that the number of firm
with better information increases the effect of the distances on
trade is actually likely to increase. Yong et al (201l) based
their idea on economies of scale and trade theory raised by
Paul Krugman and Helpman Elhanan. But mostly focus on
Paul Krugman consideration that, the greatest impact on
international trade theory is undoubtedly on introduction to
"increasing returns to scale. From the review of studies
presented above, one may notice that e-commerce may affect
trade in different ways which differs from one country to the
other,

For this reason, it is necessary to conduct studies which test
the impact of e-commerce for different regions. Moreover, the
review of studies show that panel data analysis hasn’t been
used before.
Research hypothesis and mechanisms through which Ecommerce affects trade
From the Literature review afore-mention, one may see that
there are many ways through which e-commerce influences
trade. The purpose of this section is to discuss, in more details,
the channels through which trade is affected by e-commerce.
The section then closes by describing the testable hypotheses
of the study.
Mechanisms through which E-commerce affects trade
We have already documented that e-commerce reduces the
costs of trade, increases exports and imports, increases profit,
saves time but with demonstrating how it increases trade
openness. These channels are now discussed below:
Reduces trade costs and increases profits
Cost: can be divided into four mean parts, which is:
Advertisement: e-commerce lower advertisement cost by
allowing firms ads a much wider global coverage of audience
over geographical locations. Also it give a clearer picture
regarding who view the company ads, who clicked, the
number of leads generated and the amount of money that a
firm have to spend so far for their internet advertising
activities. Another main advantage of e-commerce reducing
advertising cost or marketing is due to the affordable
execution of speed on the Internet advertising methods, which
provide more advantage over other traditional advertising
methods when compared with the traditional advertising costs.
Transportation cost: Transportation serves as a main element
of trade. If by purchasing goods cost a thousand miles to get
what is needed, that discourages buyers not to go in for such
goods because the higher input spend to purchase a good, the
higher the selling price and the lower the demand will be for
that particular product. Therefore, e-commerce makes it
simple and easy by cutting down transportation cost constraint
done by traditional purchasing.
Finance cost: e-commerce reduces transaction costs by
minimizing search costs, as it bring a large number of buyers
and sellers into one trading community. It also facilitates a
more efficient processing of transactions by facilitating online
auctions and online processing.
Manage cost: Putting things differently, people normally do
business for profit. E-commerce allows Shops owners to
manage their spending from paying workers salaries or paying
rent. Therefore, the prices of their products are always
different from physical interaction with consumers, which also
accelerates profit for the suppliers when all charges from
paying government tax, custom duties, insurance or any
constraint experience during traditional process are eliminated.
This allows dealers to receive their input spending with a
higher returns and greater demand from customers.

7917

International Journal of Development Research, Vol. 06, Issue, 05, 7913-7923, May, 2016

Increases exports and imports: Mostly, as internet access is
so common among manufacturing enterprises this boost the
coverage of the firms which allow customers to make order at
any hour work in line with the fast movement of shipment
across borders. The fastest the connections the higher the
proficiency used of Internet connections which will allow
consumers purchase to increase, which enhances export and
import base on lower trade barriers between countries.
Saves time: Basically, on the matter of time, e-commerce
plays a major role. It helps decrease the time a buyer will have
to take to get to a particular country or place to purchase an
item or goods. For example by linking the processing of goods
transactions directly to logistics functions. Liu et al. (2012)
noted that when trading activities are conducted on computer
networks in e-commerce mode, there are no time and space
constraints as counterparties can make their transactions just at
home. Also on the matter of delivery a number of products
that traditionally have required physical delivery can be
delivered to a customer via a network in digital for Examples
media products, such as text, film and computer software
According to Tang (2007), the internet can transcend time and
space constraints and efficiently break the visible and invisible
barriers between countries and region.
Increases trade openness by information: As trade openness
is mostly measure by import plus export divided by GDP, we
intend to extrapolate the index of telecommunications on trade
by which it served as a main indicator of e-commerce.
Telecommunication can simple be define as the exchange of
information by electronic and electrical means over a
significant distance. It plays a major role in trade by
influencing communication between the buyer and sellers;
thereby fostering and enabling better access to information
(Skollegium, 2014). This study underscores that trade cannot
happen without information being move from one location to
another. Gregory et al. (2007) enclose that the internal ecommerce drivers (product online transferability and ecommerce assets) has directly increase a firm’s degree of
promotion adaptation and also enhance communication and
distribution efficiencies that has facilitated greater distribution
support, and improve price competitiveness for market
ventures. Therefore with the efficient mandated used of the
internet trade distribution and logistics that enables movement
of information without the need for transport, insurance and
other emerging factors will be to enable the line of openness
on trade . These supply-chain efficiencies make it easier to sell
products, such as clothing and health products, through ecommerce. As figure1 shows this index consists of four
dimensions namely: fixed-telephone subscription, mobile
cellular, household with computer and individuals using the
Internet.
Diagram before hypotheses
Research hypothesis
From our review of the relevant literature and discussions on
the mechanisms through which E-commerce affects trade, the
following testable hypotheses are formulated:
a. H1: E-commerce has a positive influence on the level of
trade openness

b. H2: E-commerce has no relationship on the level to trade
openness.

Figure 1. Dimensions of supply chain efficiency

Indicators of trade openness
Gross domestic product (GDP): This served as a major
economic indicator that represents and supports a country's
level of productivity. According to Riker (2014), Balanika
(2003) Meijers (2013) trade openness has been measured in
various ways in hundreds of studies investigating the issue.
The most basic measure of openness is trade shares, which is
exports plus imports divided by GDP. This has been used by a
large number of studies that shows a positive and strong
relationship with trade openness. Habibi (2015)explore the
causal relationship between trade openness and economic
growth and find out that there exist a long-run positive
relationship between both sectors whereas, Gries and Redlin
(2010) examine the dynamics between per capita GDP growth
and openness for 158 countries over the period 1970-2009
using a panel co-integration tests and panelerror-correction
models (ECM) in combination with GMM estimation to
explore the causal relationship between these two variables.
They find that a long-run relationship exit between openness
and economic growth .
Tariff: As it can be noted that tariff is the levied of tax impost
both on export and import goods. David (2007) notes that, the
issue of trade policy (or openness to trade) is important. Trade
restrictions create price distortions that shift production
between countries. The removal of these price distortions
through the lowering of trade barriers leads to a more efficient
allocation of resources, as making domestic markets more
open to competition from foreign sources. Nevici and
Pietrobelli (2007) mention in their studies that the theory of
trade policy agrees with the view that trade barriers produces
distortions that affect economies trade. Bekkers and Francois
(2012) observed that the welfare effect of bilateral trade
liberalization without free entry is unambiguously positive
when tariff is negligible.
Government size: It is widely believed that governments of
more open countries are forced to reduce taxes and public
expenditure to attract foreign investment and human capital, or
at least to prevent domestic firms from relocating abroad.
Indeed, almost every economist would agree that there are
circumstances in which lower levels of government spending
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would enhance economic performance and other
circumstances in which higher levels of government spending
would be desirable. According to Gancia and Epifani(2009).
They measure government size toward trade openness and
argue that openness can increase the size of governments by
which both have immensely effect on each other.2 According
to Ibrahim (2014), from thesetime series data from five
countries covering the period 1970 to 2010 shows a positive
causal link between trade openness and government size. Lin
et al. (2014) finds that the increase in trade openness leads to
an increase in government size visa-a-vies that 1 percent
expansion in trade openness (trade GDP ratio) raises
government consumption over GDP ratio by approximately
0.1–0.2 percentage points on average.
FDI: For the past few years foreign direct investment has
seen a tremendous growth inboth world output and world trad.
Thus, foreign direct investment can exert a more profound
influence on a country's growth, industrial structure,
employments and trade patterns than other capital flows. Past
researchers have analyzed the impact of FDI with special
reference to trade openness. Min (2000) postulated that FDI
directly affects the pattern of international trade of the host
economy mainly via increases the openness of trade between
members of affiliates in different countries. Moreover Leliset.
Al (2014) emphasis that, FDI is correlated with increased
exports in the short run, but not in the long run that is, in the
long run, the positive relationship between FDI and exports
will only occur for export-oriented industries in which
resource-seeking strategies are preponderant.
Industry structure: Industry structure plays a powerful role in
determining success or failure in a country’s growth to
openness. Naudé and Szirmai (2012) reiterate that structural
transformation of a traditional economy dominated by primary
activities into a modern economy have high-productivity
activities in manufacturing which assumed an important role
for defining feature trade growth. According to Bekkers and
Francois (2012), most industrial concentration emerges
endogenously as a function of the degree of a firm
heterogeneity through openness. As Industry structure plays a
powerful role in determining success or failure in a country
developmental for firm growth Giovanni, Levchenko (2007)
uses industry-level data to document several aspects of the
relationship between openness and volatility and find out that
higher trade in a sector is associated with higher volatility.
Exchange rate: Exchange rates are determined by basic
supply and demand factors. It exerts a powerful impact on
exports, imports and trade balance. An equal equilibrium
market on foreign exchange rate influences trade openness
within countries. According Calegário et al. (2014) exchange
rate (FX) is significantly and negatively correlated to imports,
indicating that an increase in the exchange rate causes a
reduction in imports, since exchange devaluation makes
imports more expensive. So, an increase in the exchange rate
2

According to Gancia and Epifani (2009) positive correlation between
openness and government size holds strongly only for countries producing
differentiated products,They argue that openness can increase the size of
governments through two channels: (1) a terms-of-trade externality, whereby
trade lowers the domestic cost of taxation, and (2) the demand for insurance,
whereby trade raises risk and public transfers

variable can also explain the decrease in imports that is the
higher the exchange rate on currency values increases trade
but the lesser the exchange rate value on international currency
between countries ridicule trade. Balanika (2003) also
acknowledge that, exchange rate has a major factor toward
trade openness in her studies.
GATT: The General Agreement on Tariffs and Trade (GATT)
is an important institution. GATT reduced the discrimination
in tariff and trade, which promote the reduction of other trade
barriers. GATT protects the benefits of developing countries to
a certain extent to international trade. Anderson (2014)
econometric estimates infer that this institution (GATT/WTO)
has contributed substantially to global economic welfare.AbuBaderand and Abu-Qarn (2007) test for structural changes in
international trade patterns of 77 countries over the postWWII period, to examine if they experienced a substantial
increase in their trade ratios following major GATT rounds
such as the Kennedy Round, they found that most countries
experienced change in their trade patterns. The work of Nenci
and Pietrobelli (2007) explained that, increasing import and
export exchange appears to have developed together with an
increasing in economic integration due to the reduction in
trade barriers that started soon after the second world through
the creation of the multilateral GATT/WTO trading system.
According to Chowdhury et al. (2014) They find that the trade
among WTO members tends to be more stable than the trade
outside the WTO, and there is strong evidence to openness.
Country size: The theory of country size holds that, because
countries with large land areas are more apt to have varied
climates and natural resources, they are generally more nearly
self-sufficient than smaller countries.3 Analyses drew from
Australia Reserve Bank in (2005) on openness of trade shows
that openness is also correlated with the geographic size of
countries. In particular, countries with larger land mass tend to
be less open. Also Amin and Haidar (2013) included country
size as a factor for measuring trade openness by (total
population of the country (log values). Their result shows that,
trade facilitation does improve as country size becomes small
that is, small countries perform better than large countries in
terms of trade facilitation. Alesina et al. (2005) Used the log
of population as a measure of size towards trade openness and
concluded that size matters in which smaller countries have a
greater stake in maintaining free trade.4 Behzad et al. (2015)
Choi (2010) uses population, as dependent variables for

3

Most of the very large countries such as Brazil, China, India, the United
States, and the former Soviet Union import much less of their consumption
and export much less of their production than small countries such as Iraq, the
Netherlands, and Iceland
4
From his prove shows that the richest country in the world in 2000, in terms
of income per capita, was Luxembourg, with less than 500,000 inhabitants.
Among the richest countries in the world, many have populations well below
the world median, which were about 6 million people in 2000 and by
considering growth of income per capita rather than income levels, again they
find small countries among the top performers. For example Singapore, with 3
million inhabitants, experienced the highest growth rate of per capita income
of any country between 1960 and 1990.These examples show that a country
can be small and prosper, or, at the very least, that size alone is not enough to
guarantee economic success. As international markets become more open, the
benefits of size decline relative to the costs of heterogeneity, thus the optimal
size of a country.
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controlling the effects of every country size by which
population shows a positive and significant effect on trade.
The data
Even though the focus of this study is to examine the impact
of e-commerce on trade openness, all of the above indicators
are included in the model so as to be able to control for
omitted variable biased. E-commerce index consists of three
dimensions namely: on-line, telecommunication and computer.
In order to comprehensively measure the effect of e-commerce
on the level of trade openness so as to support our hypothesis,
this study used telecommunication indicators such as fixedtelephone subscription, mobile cellular, household with
computer, and individual using the internet Diagram before
hypotheses Research hypotheses Indicators of trade openness
GD Prelationship between these two variables. They find that
a long-run relationship exit between openness and economic
growth to measure e-commerce toward trade openness.
The data in this study are panel data form 10 most developing
African countries over the period from1990 to 2013 in order to
know how well e-commerce stimulates trade openness in these
selected African countries. In order to carry on this work, we
measure
the
total
sum
of
e-commerce
index
(Telecommunication indicators fixed telephone subscription,
mobile cellular, telephone subscription, household computer
and individual internet users) present within each country for a
given year. All data was collected from the World Bank
(World Development Indicators).

Methodology
Previous empirical work, find that e-commerce impact trade
that makes it a very important determinant to trade flows
(Freunda and weinhold2003 ,Yaday, 2014; Yong et al.,201l;
Lin, 2014; Meltzer, 2005; Behzad et al., 2013; and Choi,
2009). Also according to Clarke and Wallsten (2004)
empirical studies they postulated that Internet3 use is
correlated with openness to trade even after controlling for
other factors that might correlate with both. Using these
insights, we test whether e-commerce use influence trade
openness with additional indicators of trade openness. The
model we estimate is therefore given by:
TOit=a+b(β1∑TCx1it)+β2GDPX2it+β3taffx3ijt+β4govszx5it+β5FDIX5it
+β6indusstx6it+β7exchangertx7it+β8γx8it+ β9GATTx9it+ Ɛxit(1)
Where,
i represents countries and t indicates the time period,
(β1∑TCx1it) measure the sum of all e-commerce indicators ,
a+b indicates the intercept of the regression, xit represent each
variables that have influence on trade openness in country i in
the year t , β represents the parameters that measure the
changes in trade openness that is explain by xit, thus, in
addition to the main independent variable (e-commerce), we
also include several additional variables as a control variable
for calculating openness. These include β2 GDP measure the
total gross domestic product within countries, β3t a ff measure
trade restrictiveness by calculating the country's tariff rate

Table 1. Descriptive statistics of the data
Statistics
TDOP
E-coms
GDP
Taff
FDI
GOVsz
INDUst
ExRT
Csz
GATT
Mean
54.07500
63.56958
34.22500
6.575000
11.02083
29.60833
48.25415
29.1416
31.68333
76.003167
Std. Dev
26.82273
127.8156
24.88768
55.92937
29.12180
26.99273
143.2317
85.78764
28.78749
31.51651
Skewness
0.078152
4.040990
2.116263
15.31872
4.445984
1.312501
5.171825
7.54783
1.349935
6.313379
Kurtosis
2.505734
22.10368
12.77054
236.4426
22.99850
4.661158
30.25811
65.19345
5.028485
45.49395
Jarque-Bara
2.687297
4302.691*** 11333.778*** 554340.9*** 4790.072*** 96.50082*** 8499.954*** 40954.78*** 14.0405*** 19651.7***
Sum
12978.000 5256.70
8214.000
1578.000
2645.000
7106.000
11581.00
6994.000
7604.00
1440.760
Observation
240
240
240
240
240
240
240
240
240
240
Trade Openness, E-Commerce (E-Coms), Gross Domestic Product (Gdp) , Tariff , Government Size (Govsz), Foreign Direct Investment (Fdi), Industrial Structure
(Indus-Structure) , Exchange Rate(Exrate), Country Size( Contsz), Gatt/Wto

Descriptive statistics of the data
Table1 presents the descriptive statistics of all examined
variables with 240 observations. It construe that all sample
means are far from zero; ranging between 6 and 92.7. The
sample standard deviations range between 24 and 147.5. The
positive values of skewness of all variables, in the range of
0.07 and 6.3, suggest that the distributions of all series are
slightly skewed to the right. The high Kurtosis values (this
value is 3 for normal distribution) imply that, except for trade
openness, all series have thicker tails than normal.
Similarly, the Jarque-Bera tests suggest that, except for trade
openness, the null hypothesis of normal distributions of all
variables cannot be accepted under the 10% level of
significance. In order to substantiate these results and provide
the basis for the right estimation technique, stationarity
analysis us performed on all considered variable.

(applied weighted mean on all product corresponding to each
partner country), β5govsz government size measured by
government consumption expenditure in country i at year t,β6
FDI foreign direct investment (FDI) net flow in countries
market,β7indusSTmeasureproduction shares of sectors in total
manufacturing. β8γ, measure the size of countries by
population. The last variable takes the form of dummy
variable, which takes the value of 1 if a country is a member
of β9GATT and 0 if they do not. In order to estimate the
model, we first apply the OLS estimator. Notwithstanding,
giving the high possibility that some of the explanatory
variables might be correlated with the error term, it is
necessary to draw insights from more robust econometric
techniques. The presence of endogeneity issue should not be
taken for granted for two major reasons. First, the large
number of independent variables increases the likelihood that
some of the explanatory variables would be correlated with the
error term. Second, there somehow low value of the R-square
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statistics (although not a problem in this study)5 makes it clear
that several other factors which may influence trade openness
have not been included in the model; and as such, raising the
possibility that those un-observables might be correlated with
other variables in the model. For these reasons, GMM
estimates are also computed for comparison purposes.
Empirical results
This section reports various results obtained from the analysis
in this study. Some of these include results of the unit roots
analysis, fixed effects testing, parameter estimates of the
statistical model as well as the model diagnostic and the GMM
approach to control for endogeneity among the independent
variables in explaining the dependent variable.
Table 2. Stationarity Properties of the data based on the ADF test
Variable
Trade Openness
E-Commerce
GDP
Tariff
FDI
Government Size
Industrial Structure
Exchange Rate
Country Size
GATT

Level
-1.91***
0.39
-2.55***
-3.38***
-7.18***
-3.13***
-4.43***
-1.86***
-4.48***
-6.13***

First Difference
-8.27***
-7.45***
-7.45***
-9.09***
-10.08***
-8.11***
-10.02***
-6.98***
-12.58***
-9.20***

Trade Openness, E-Commerce (E-Coms), Gross Domestic
Product (Gdp), Tariff, Government Size (Govsz), Foreign
Direct Investment (Fdi), Industrial Structure (Indus-Structure),
Exchange Rate (Exrate), Country Size (Contsz), GATT/WTO.
Results from stationarity analysis
One of the basic assumptions of a standard regression analysis
using ordinary least squares (OLS) estimation technique is that
the variances of all variables in the model are constant.
Therefore, in order to derive consistent and efficient estimates
using OLS, it would be necessary to first show that the data
satisfy the constant-variance assumption. In order to check for
stationarity, this study applies the panel ADF tests for unit
roots.
Evidence of a unit root in the series implies a break-down of
the constant-variance or stationarityassumption. Hence, there
might be a need to convert the variables into stationary series
to be able to proceed with OLS estimation. Results from the
stationary analysis are reported in Table 2. As may be
observed, all variables are stationary at levels except ecommerce, which becomes stationary only after taking first
difference of the series. This means that, for our OLS
estimation, rather than using e-commerce at levels, it is the
first difference that would be applied to the model.
Table 3. Hausmam test for correlated random effects
Test summary
Cross-Section Random

5

See Table

Chi-square statistic
120.0

d.fa
9

p-Value
0.000

Results from random effects testing
A number of models exist for panel data analysis. However,
the most popular in the literature are the fixed-effects and
random-effects models. In order to determine themost
appropriate model, be it fixed-effects or random-effects, we
use the Hausnan (1978) test, which follows a chi-square
distribution. If the p-value from the test is less than 0.05, this
means that the random-effects model and the fixed-effects
model are very different from each other; and as such, the null
hypothesis of orthogonality could be rejected (Wesseh and
Lin, 2012). In other words, the fixed-effects model could be
preferred over the random-effects model. Results from the
Hausman test (cross-section random effects test comparisons
are not presented to preserve space) are presented in Table 3.
As may be observed, since the p-value of 0.000 is less than
.005, fixed-effects modeling techniques appear to be more
appropriate. For this reason, fixed-effects modeling techniques
are adopted for estimation in this study.
Table 4. Fixed-effects Model estimates based on OLS Approach
Variables
Constant
E-coms
GDP
Tariff
GOVsz
FDI
Indus-Structure
ExRate
Contsz
GATT/WTO

Initial Model
38.51***
0.048***
0.154***
-0.049***
0.136***
0.060
0.035***
0.140***
0.027
0.113***

Final Model
41.48***
0.046***
0.147***
-0.049***
0.134***
0.034***
0.134***
0.112***

Trade Openness, E-Commerce (E-Coms), Gross Domestic
Product (Gdp), Tariff, Government Size (Govsz), Foreign
Direct Investment (Fdi), Industrial Structure (Indus-Structure),
Exchange Rate (Exrate), Country Size (Contsz), Gatt/Wto
Results from fixed-effects model estimates
Results of the coefficient estimates using fixed-effects
techniques are reported in Table 4. In the first column of Table
4, estimates are reported for the full model (or the model
which includes all variables; denoted as initial model). It can
be seen from column that trade openness for the panel of
countries considered is mainly driven by e-commerce, real
GDP, the level of tariff imposed, government size, industrial
structure, exchange rate and countries’ involvement in the
world trade organization. This is demonstrated by the
significance of the coefficients associated with these variables
as indicated by the p-values. For our main coefficient of
interest, that is e-commerce, the results show that a unit
improvement in e-commerce will increase trade openness by a
marginal 4.8%. This finding is consistent with a number of
studies focusing exclusively on internet-use and trade (see for
example Meijers, 2013). As we stated in the introduction, the
limited amount of Internet services in most African countries
can help explain why the effect of e-commerce is marginal. On
another hand, while a number of empirical studies have
demonstrated a significant relationship between trade
openness, FDI and country size empirical evidence presented
in this study shows that FDI and country size have not
influenced the level of trade openness for the considered
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countries. These results appear to be reasonable especially if
one looks carefully into the sectors that enjoy most of the FDIs
in these countries. For instance, for the vast majority of
countries in our sample, the FDI is concentrated mainly in the
commodity export sectors (like oil, diamond, gold, etc.). As
was mentioned in the introduction, since these commodities
are rather exported in their raw forms, as opposed to being
processed though industries within countries, FDI does not
generate sufficient economic activities to have an effect on the
level of trade openness whiles, country size implies that, the
smaller a country the higher the chances of not having any
effect on openness to trade that is, a small nation is not capable
of affecting international price interns of importation. If a
government under such circumstance decides to protects its
infant industries this reduces importations leading to a major
increase in export then import, which give a clear explanation
of the output result that country size only promote export then
imports instead of encouraging both size which indicates
openness to trade. This can as well help to explain why the
variable country size seems to have no effect on trade
openness.
Model diagnostics
In order to gauge the robustness of the parameter estimates in
column one of table 4, fixed-effects estimates are also derived
for only significant variables. In other words, the fixed-effects
model is re-estimated, but this time, excluding FDI and
country size from the model (which we depict as final model).
These results, as shown in column two, mirror those in column
one. That is, all coefficient estimates look similar in terms of
their magnitudes and respective signs. For example, in the
initial model, the output result estimated that for a unit
increased in the variable e-commerce increases trade openness
by 4.8% whereas, the final model shows a 4.6% increase in
trade openness due to any unit improvement in the level of ecommerce. Hence, our final model, giving all coefficient
estimates, can be depicted as:

Table 5. Model Diagnostics
Statistic
Adjusted R-Square
Durbin-Watson Statistic
Jarque -Bera

Value
0.5
1.2
96***

Note: *** Indicates significance at the 10% level

Model diagnostics
From the coefficient estimates reported in Table 4, it can be
noticed that 7 out of the 9 estimated coefficients are
statistically significant with the expected signs. Judging by the
statistical significance of most of the coefficients and their
conformity to the theory underlying the model, nothing seems
to wrong with the estimation. Notwithstanding, further
attempts have been made to check the estimated model. These
results that are presented in Table 5 suggest that the estimated
coefficients could be treated with some degree of reliability.

First, the adjusted R-square shows that up to 50% of the
variation in the dependent variable has been explained by the
independent variables, which, within the context of panel data,
represents a very good fit. Second, the value of the DurbinWatson statistic (this value should be close to 2 to ensure the
absence of serial correlation) suggests that multi-collinearity is
not a severe problem within the estimated model. Finally,
although the Jarque-Bera test performed on the residuals
rejects the null hypothesis of normality, in general, the model
diagnostics seem to suggest that the data have been applied to
the model correctly.
Table 6. Fixed-effects Model estimates based on GMM Approach
Variables
Constant
E-coms
GDP
Tariff
GOVsz
FDI
Indus-Structure
ExRate
Contsz
GATT/WTO

Initial Model
38.51***
0.048***
0.154***
-0.049***
0.136***
0.060
0.035***
0.140***
0.027
0.113***

Final Model
41.48***
0.046***
0.147***
-0.049***
0.134***
0.034***
0.134***
0.112***

Trade Openness, E-Commerce (E-Coms), Gross Domestic
Product (Gdp), Tariff, Government Size (Govsz), Foreign
Direct Investment (Fdi), Industrial Structure (Indus-Structure),
Exchange Rate (Exrate), Country Size (Contsz), Gatt/WTO
Interestingly, the fixed-effects estimates with GMM
techniques, as reported in Table 6, mirror the results in Table
4. They show that the GMM estimator produces similar results
as the OLS estimator. Hence, the results reported in this study
are not affected by endogeneity problem.
Conclusions
From historical perspective, as Africa been label as a dark
continent its trade boom has become a major concern of every
researchers with the inclusion of how its responds to the
acceptance of the internet or e-commerce can influence trade
openness. This study attempts to investigate the influence of ecommerce on trade openness using country-level panel data
form 10 progressing African countries over the period 1990 to
2013. In order to carry on this work, we measure the total sum
of e-commerce index (Telecommunication with its indicators:
fixed telephone subscription, mobile cellular, household
computer and individual internet users) occurring within each
country for a given year. All of these variables show a positive
relationship toward trade openness by which we combined
them into one series as e-commerce. Several additional
variables were incorporated into the model to control for
omitted variable biased.
From the result presented and discuss in Table 4 and Table 6,
these tables provides a summary of the major findings and the
policy implementations. The main findings of the study are
enumerated below. Our estimation from the fixed-effects
model techniques, both under OLS and GMM estimators,
points to evidence of a significant positive relationship
between e-commerce and trade openness including other
variables. In term of the influence of e-commerce on trade
openness in Africa the study found that
Foreign Direct
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Investment (FDI) and Country size may or may not influence
trade openness depending on which sectors enjoy the FDI to
generate sufficient economic activities to have an effect on the
level of trade openness whiles, from other past literature
country size have shown a positive relationship with trade
openness in that the larger the size the lesser the trade and the
smaller the size the greater the trade. But according to this
research result country size has no link to enhancing trade
openness, which implies that, the smaller a country the higher
the chances of not having effect on trade openness. In
addition, the study also produces insights that all data are
collected from the World Bank (World Development
Indicators). Given these findings, policies aimed at improving
innovation in e-commerce in African countries would present
opportunities. The implication of this is that international trade
can be positively beneficial to a country especially if a country
is an exporter of goods and services rather than being just an
importer of goods and services. In addition, considering the
numerous challenges affecting the improvement of ecommerce trade in Africa, this study suggests the need for
further research focusing on how Africa could solve its many
challenges.

REFERENCES
Alberto Alesinaand Enrico Spolaore and Romain Wacziarg
2005. Trade, Growth and the Size of Countries. Handbook
of Economic Growth, Volume 1B.Pg. 1500 15373
Alev M. Efendioglu and Vincent F. Yip and William L.
Murray, 2004. E-commerce in developing countries; issues
and Influences. International Journals of Electronic
Commerce. http://userwww.sfsu.edu/ibec/papers/25.pdf
Angelica Holmgren, 2012. International Trade and Mobile
Telecommunication in Africa.http://lup.lub.lu.se/studentpapers/record/2431335.
Aytaç Gökmen, 2011. Virtual business operations, ecommerce & its significance and the case of Turkey:
current situation and its potential. Electron Commission
Res. Pg12:31–51
Behzad Salman and FarhadPourebrahim and Maryam Saremi
2015. The Effect of the Internet on International Trade in
Services;
Developing
Countries’
case
study.
https://www.researchgate.net/profilepublication/
261278887
By
Corr
S.
Ponden:
http://www.ehow.com/
list_7454294_impacts-internet-e_commerce-internationalbusinesses.html
Byung S. Min, 2003. FDI AND TRADE Links In The Case Of
Malaysia. Journal Of The Asia Pacific Economy . Pg 229–
250
Caroline, L. Freunda and Diana Weinhold, 2004. The effect of
the Internet on international trade. Journal of International
Economics. Pg 171– 189
Carsten Fink and Aaditya Mattoo and Ileana Cristina Neagu
2002. Assessing the Impact of CommunicationCosts on
International Trade. Policy Research Working Paper 2929.
Changkyu Choi 2010. The effect of the Internet on service
trade. Economics Letters. Pg 102–104.
Chowdhury and Liu and Wang and Sunny Wong, 2014. Trade
Volatility And The Gatt/Wto:Does Membership Make A
Difference? http://ksuweb.kennesaw.edu/~xliu6/ papers/
WTO and Volatility April 2019 version_final.pdf

Cristina Lelis Leal Calegário and Nádia Campos Pereira
Bruhn and Melina Campos Pereira, 2014 Foreign Direct
Investment And Trade: A Study On Selected Brazilian
Industries. Pg. 1528-6932
David Riker, 2014. Internet Use and Openness to Trade.
David Ruffles, 2001. Cross-border electronic commerce and
international trade statistics. http://css.escwa.org.lb/
SD/0977/b7.pdf
Eddy Bekkers and Joseph Francois, 2012. Trade and industrial
structure with large firms and heterogeneity
Estrella Gomez-Herrera and Bertin Martens and Geomina
Turlea 2014. The drivers and impediments for cross-border
e-commerce in the EU. Information Economics and Policy
Pg 83–96
EvgeniyaYushkova 2014. Impact of ICT on trade in different
technology groups: analysis and implications. Int Econ
Econ Policy. Pg. 11:165–177
Faqin Lin and Bing Li and Nicholas C. S. Sim, 2014. Trade
openness and government size of small developing
countries... Economics of Transition Volume 2014 Pg 783–
808.........
Faqin Lin, 2015. Estimating the effect of the Internet on
international trade. The Journal of International Trade &
Economic and Development. Pg 409-428
FatehHabibi, 2015. Does Trade Openness Influence Economic
Growth? International Journal of Economics and Business
Administration Vol. 1. Pg. 120-127
Gary Gregory, Munib Karavdic, and Shaoming Zou 2007. The
Effects of E-Commerce Drivers on Export Marketing
Strategy. Journal of International Marketing Vol. 15, Pg.
1547-7215
George Clarke 2002. Does Internet Connectivity Affect
Export
Performance.
http://www.researchgate.net/
publication/23780443).
George, R. G. Clarke and Scott J. Wallsten, 2004. Has the
Internet Increased Trade? Evidence from Industrial and
Developing Countries World Bank Policy Research
Working
Paper
3215.http://www.researchgate.net/
publication/23780443
Gries, T., Redlin Trade Openness, M. and Economic Growth:
A Panel Causality Analysis. http://faculty.washington.edu/
karyiu/confer/sea12/papers/SG12-112%20Redlin.pdf
Haluk Demirkan and Michael Gouland Robert J. Kauffman
and David M. Weber, 2009. Does Distance Matter?The
Influence of ICT on Bilateral Trade Flows.
http://allafrica.com/stories/201512142903.html
http://ieeexplore.ieee.org/stamp/stamp.jsp?tp=&arnumber=621
9285
http://wits.worldbank.org/countrysnapshot/en/SSF
http://www.jll.com/Research/eCommerce_boom_triggers_tran
sformation_in_retail_logistics_whitepaper_Nov2013.pdf
http://www.statista.com/statistics/261237/b2c-e-commercesales-in-the-middle-east-and-africa/.
https://www.wto.org/english/res_e/statis_e/its2014_e/its14_wo
rld_trade_dev_e.htm
Huub Meijers, 2013. Does the Internet generate economic
growth, International trade, or both?, International
Economic Policy. Pg 11:137–163
International Monetary Fund. http://www.imf.org/external/
pubs/ft/wp/2008/wp08146.pdf

7923

International Journal of Development Research, Vol. 06, Issue, 05, 7913-7923, May, 2016

Joshua Meltzer, 2013. The Internet, Cross-Border Data Flows
and International Trade. Asia & the Pacific Policy Studies,
vol. 2, no. 1, Pg. 90–102
Julian di Giovanni and Andrei A. Levchenko, 2007. Trade
Openness and Volatility
Kommerskollegium, 2014. No Transfer, No Trade the
Importance of Cross-Border Data Transfers for Companies
Based in Sweden
Kym Anderson, 2014. Contributions of the GATT/WTO to
global
economic welfare: Empirical evidence.
Forthcoming in Journal of Economic Surveys Vol. 28
Lane David, H. 2007. A Guide to Measures of Trade Openness
and Policy. http://www.cgu.edu/Include/spe/Conf Pol Econ
Indicators 2007/A Guide To Measures of Trade Openness
and Policy.pdf
Lirong Liu and Hiranya K. Nath, 2013: Information and
Communications Technology andTrade in Emerging
Market Economies. Emerging Markets Finance & Trade /
November Vol. 49, No. 6, Pg. 67–87.
Liu Xiaojing, Li Chunyan and Ma Yue, 2012. Analysis of the
Impact of Electronic Commerce on the International Trade.
Pg.695 -697.
Lloyd, P. J. and D. Maclaren, 2000. Measures Of Trade
Openness Using CGE Analysis. Journal of Policy.
Modeling. https://www.gtap.agecon.purdue.edu/resources/
download/2789.pdf
Makame, W.H., Kang, J. and S. Park, 2014. Factors
influencing electronic commerce adoption in developing
countries: The case of Tanzania. S.Afr. J. Bus. Manage.
Mohammad Amin and Jamal Ibrahim Haidar, 2014. Trade
facilitation and country size.Empire Econ. Pg 47:1441–
1466
NiruYadav, 2014. The Role of Internet Use on International
Trade: Evidence from Asian and Sub-Saharan African
Enterprises. Global Economy Journal. Pg. 189–214.
Nuray Terzi, 2011. The impact of e-commerce on international
trade and employment. Procedia Social and Behavioral
Sciences. Pg. 745–753.
Paolo Epifani and Gino Gancia, 2009. Openness, Government
Size And The Terms Of Trade Review of Economic
Studies Limited). The Review of Economic Studies
Limited Pg. 76, 629–668
Philip Esselaar and Jonathan Miller, 2001. Towards Electronic
Commerce in Africa: A Perspective from Three Country
Studies.As appearing in the Southern African Journal of
Information and Communication, Vol.2 No.1See
http://link.wits.ac.za.
Presley K. WessehJr and Boqiang Lin, 2015. Output and
substitution elasticity of energy and implications for
renewable energy expansion in the ECOWAS Region.
Energy PolicyVolume 89, February 2016, Pages 125–137
Sagren Moodley, 2003. E-Commerce and Export Markets;
Small Furniture Producers in South Africa. Journal of
Small Business Management. Pg- 317-324.

Saqib Masood, 2012. The Telecommunications (ICT)
Investment and Economic growth(GDP):A causality
analysis-case
study
of
Sweden.http://www.divaportal.org/smash/get/diva2:600462/FULLTEXT01.pdf.
Seyyed Farzad Mirmiran and Asadollah Shams, 2014. The
Study of Differences between E-commerce Impacts on
Developed Countries and Developing Countries, Case
Study: USA and Iran. New Marketing Research Journal.
Pg. 79-100
Silvia Nenci, Carlo Pietrbelli, 2007. Does Tariff Liberalization
Promote Trade
Štefan Bojnec, Imre Fert, 2009. Impact of The Internet on
Manufacturing Trade Journal of Computer Information
System. Pg 124-132.
Suleiman Abu-Bader and Aamer S. Abu-Qarn (2008) :The
Impact Of Gatt On International Trade ; Evidence From
Structural Break Analysis (Applied Econometrics And
International Development Vol- 8-2 .
TANG Haiyan, 2009. Study on the Impact of E-commerce on
China’s
Foreign
Trade
Environment.
http://www.seiofbluemountain.com/upload/product/200911
/2008jrhy11a6.pdf
Taofik Mohammed Ibrahim, 2014. The Causal Link Between
Trade Openness And Government Size: Evidence From
The Five Largest Economies Africa. (International Journal
of Business and Economic Sciences Applied Research . Pg
121-136).
Vasiliki Pigka- Balanika: The Impact Of Trade Openness On
Economic Growth. thesis.eur.nl/pub/15905/356613-PigkaBalanika.pdf
Vijay K. Vemuri Shahid Siddiqi, 2009. Impact Of
Commercialization Of the Internet On International Trade:
A Panel Study Using The Extended Gravity Model.
International trade Journal, Volume XXIII, No. 4, 15210545
Wim Naudé and Adam Szirmai, 2012. The importance of
manufacturing in economic development: Past, presentand
future perspectives. UNU-MERIT Working Papers ISSN
Pg. 1871-9872.
World Bank Telecommunications, 2007. Trade in Information
and Communication Services: Opportunities for East and
Southern Africa Final Report on Kenya, Tanzania and
Uganda A Study Commissioned by the Global Information
and Communications Department. Pg 7,8.
Y Stats product Brochure Analyses North Africa B2c ECommerce Market 2015
Yong H.E. LI Jun-yang, WU Xue-pin, and JIANG Jiao-jiao
2011. Impact of e-Commerce on International Trade—
Based ona Iceberg Cost Model. International Journal of
Trade, Economics and Finance, Vol. 2, No. 3,
Yuanchun Jiang and Jennifer Shang and Yezheng Liu and
Jerrold May, 2015. Redesigning promotion strategy for ecommerce competitiveness through pricing and
recommendation. Int. J. Production Economics. Pg 167257–270.

*******

